
	  
 

We have written a number of pieces (available on this website) and 
commented in World Online Gambling Law Report on the ambiguity that 
exists in relation to the advertising in the UK of remote gambling provided by 
an operator without a Gambling Commission operating licence. 

A recent attempt by the Gambling Commission to clarify matters on its 
Gambling (Licensing and Advertising) Act 2014 FAQ blog seems 
unfortunately to have served to do precisely the opposite. 

The Commission wrote a letter to sports governing bodies in relation to the 
Gambling (Licensing & Advertising) Act 2014 and its implications for the way 
in which gambling may be advertised in Great Britain and updated its FAQ on 
the question whether operators can lawfully block access to British consumers 
to advertise to overseas markets via shirt sponsorship and advertisements on 
the perimeters of sports fields without a Commission licence.  

Due to differing interpretations placed on the letter by a number of gambling 
industry and media commentators, the Commission has published further 
clarification confirming that it has not changed its position on advertising 
offences. It has said: “contrary to some of the recent legal commentary, the 
Commission’s letter to the sport bodies drawing their attention to the risks of 
the advertising associated with sponsorship by unlicensed betting operators 
did not represent any change of position from that set out in FAQ number 25. 
We continue to point to the twin risks that those advertising in Britain run, ie 
the risk of committing the advertising offence – if the gambling as advertised 
would or might need a licence to be lawful – and the risk of being associated 
with those transacting illegally with those in Britain.” 

The Gambling Commission’s FAQ number 25 states that “the non-remote 
advertising of remote gambling by means of, for example, sponsorships risks 
committing the advertising offence of advertising unlawful (ie unlicensed) 
gambling - unless it makes it clear both in the product as advertised and in 
reality that that type of gambling activity is not available to those in Britain”. 
The Commission’s full answer to the FAQ can be accessed at 
http://licensingadvertisingact.blogspot.co.uk/2014/07/25-can-operators-that-
block-access-by.html Please contact us if you have any queries. 
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