
	  
 

 
We have written previous articles (available on this website) about the Gambling 
Commission’s ongoing “watching brief” in relation to those social games that: 

• if the virtual prizes were money or money’s worth, would be classed as 
commercial gambling and  

• involve recognisable traditional gambling mechanics such as cards, dice and 
slots, ie those that look and play like regulated gambling products. 

 
Having analysed data from the social gaming industry, the Commission has 
announced that it is now in a position to give a more considered assessment of the 
likely size and impact of the potential risks present in social gaming. 
 
It states that, based on the data it has seen (and subject to that data’s limitations): 

• while the data suggests that, in general, the vast majority of people who play 
social games spend very modest amounts of time and money, there is clearly 
a very small group who spend significant amounts 

• it is likely that that group is not sufficiently large to justify any form of 
additional regulatory intervention, and that accordingly 

• it does not consider that there is a persuasive case to move from the 
“watching brief” stance it has adopted to date. 

 
Nevertheless, whilst the Commission has concluded that playing social games does 
not appear to be harmful in itself (for the vast majority of players), it is much less 
clear on whether in some circumstances it leads on to, or causes, more harmful 
behaviours and states that it will continue to: 

• work with the Responsible Gaming Strategy Board to examine this issue and 
• monitor the issue of social gaming and emerging evidence from a variety of 

sources, working in partnership with the industry and other regulators.  
 
The Commission has published: 

• a summary of the work it has undertaken to date and 
• and a series of questions and answers explaining its approach to social 

gaming and why its current assessment is that there is no persuasive reason 
for it to take regulatory action 

each of which can be downloaded in conjunction with this briefing note. 
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