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Has all the fun gone out of sugar? 
For those of us with a sweet tooth, 
it would seem increasingly so. The 
chief executive of the Royal Society 

for Public Health Shirley Cramer is calling for 
“activity-equivalent calorie labelling”, a recom-
mendation that food should be labelled with 
pictures of how long it will take to burn off  the 
calorie content of the food in question.  

The cookie cognoscenti are recom-
mending that as we are about to pur-
chase our guilty pleasure muff in, we 
are assailed by images of a runner or 
walker indicating how far we would 
have to run or walk before we rid 
ourselves of the empty calories 
we are about to ingest. In other 
words, consuming a choco-
late bar would be all work, 
no rest and definitely 
no play.  

Despite the 
fact that more 
than two thirds 
of people in the 
UK are over-
weight or obese, 
the government has 
scrapped its plans to intro-
duce a sugar tax to tackle the crisis. 
However, the chancellor has announced 
the introduction in two years’ time of a new sug-
ar levy on the soft drinks industry that is forecast 
to raise about £520m.

Pure fruit juices and milk-based drinks will not 
be caught and the intention is that the two-year 
delay will give soft  drinks manufacturers time to re-
duce the sugar content of their water-based prod-
ucts. However, already fears are being expressed 
that it will be the pub and bar industry that ulti-
mately bears the cost.

For example, Kate Nicholls, chief executive of 

ALMR, says: “We need confirmation that the tax on 
sugary drinks will be a true levy on producers and 
not a sales tax that will increase costs for retailers. 
The chancellor has indicated that there will be a 
consultation on its introduction and the ALMR will 
be looking to liaise with the government to ensure 
that additional costs are not passed on to pubs 
and bars.”

It may yet be that her discussions with gov-
ernment will also have to cover that other 

white evil called salt. Timed to coincide 
with National Salt Awareness Week, 

the Local Government Association 
(LGA)’s Community and Wellbe-

ing spokesperson claimed that 
“big restaurant, pub and fast 
food chains need to commit 
to cutting salt, and help save 

lives”. This came aft er JD 
Wetherspoon, Harvester 
and Beefeater had re-
ceived a clobbering from 
the website treated.com 
for meals purportedly 
containing high levels 
of salt.

The LGA hasn’t 
stopped there. In January it 

called for calorie count signs 
on all bottles and cans of alco-

holic drinks and in February it said 
that pub, cinema and restaurant chains with more 
than 20 outlets should be required to clearly dis-
play calorie counts on menus and at counters to 
give consumers a more informed choice.

Research by Mintel in November last year indi-
cated that the general public is well able to make 
its own choices if properly informed, placing low 
sugar content as the most important factor for 
consumers when looking for healthy food. Low 
salt content came fourth with low calories trailing 
some way beneath in ninth place.    

Suzanne Davies, director of Clift on Davies 
Consultancy Limited, focuses on national and 
local government attempts to improve our diets

Q:  Will we need to use a Temporary Event 
Notice to stay open later to celebrate the 
Queen’s 90th birthday?

A:  It looks as if  you won’t need to, following 
an announcement by the Prime Minister on 
23 March that, subject to consultation pro-
cesses with licensing authorities, industry and 
community groups, pubs which are licensed 
to trade until 11pm will be allowed to stay 
open until 1am on both Saturday 11 June and 
Sunday 12 June. This should be good news 
for the pub and bar industry bearing in mind 
that, according to the BBPA, extended hours 
on the relevant Friday and Saturday evenings 
for the Royal Wedding and Diamond Jubilee 
celebrations resulted in a £20m boost to the 
pub sector.

Q:  Is it right that I can’t advertise for a new 
barman, as this would break the law?

A:  You may have been reading news reports 
of  guidance published by the Equality and 
Human Rights Commission warning that 
job advertisements excluding someone from 
applying on grounds of  gender, age or na-
tionality could be infringing discrimination 
laws. The Commission hopes that its new 
guidance will help to ensure that no one is 
unfairly barred from job opportunities or 
from accessing services because of  who they 
are. As a result, it advises use of  the neu-
tral phrase ‘bartender’ instead of  ‘barman’ 
or ‘barmaid’. You should also bear in mind 
that use of  words such as ‘young’ or ‘mature’  
in your job adverts could also land you in 
hot water.

Q:  Are pubs still being pursued for illegally 
screening Sky Sports or Premier League 
broadcasts?
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when successfully prosecuted. One recent ex-
ample involved a pub company and three of  
its employees who were ordered to pay in total 
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Civil proceedings have also been pursued in 
a number of  cases including one where a li-
censee was ordered to pay more than £70,000 
by way of  damages for repeated copyright in-
fringement and costs.
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