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THE	INDUSTRY	STANDARD	
A	tough	year	may	be	over,	but	the	sector	needs	to	come	together	to	face	the	continuing,	
and	not	unrelated,	challenges	of	2019	
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We	will	all	hope	that	the	ever-deepening	regulatory	gloom	that	encircled	the	UK	gambling	
industry	in	2018	will	be	firmly	dispersed	this	year,	taking	with	it	sensationalist	media	
reports	 of	 gambling	 addiction	 –	 increasingly	 attributed	 to	 online	 gambling	 now	 that	
FOBTs	are	almost	consigned	to	history.	We’d	also	like	to	see	the	back	of	protest	from	all	
quarters	 directed	 at	 the	 level	 and	 content	 of	 gambling	 advertising,	 amid	 growing	
concerns	about	the	increased	exposure	of	children	to	gambling	activity.	



 
	
Then	there	was	increasingly	robust	regulatory	action	against	operators.	The	Gambling	
Commission	 imposed	 fines	 and	 financial	 penalties	 totalling	 £28m	 last	 year,	while	 the	
Competition	 and	Markets	 Authority	 cracked	 down	 on	 alleged	 breaches	 of	 consumer-
protection	 law	 in	 relation	 to	bonus	promotions	and	cash-withdrawal	 restrictions.	The	
Information	 Commissioner’s	 Office	 had	 its	 eye	 on	 the	 industry	 too,	 GDPR	 having	
introduced	the	threat	of	massive	penalties	for	data	breaches,	including	spam	marketing	
emails	 and	 texts	 sent	 by	marketing	 affiliates.	 Finally,	 CAP	 advertising	 standards	were	
tightened	around	gambling	and,	after	31	October,	there	was	tougher	enforcement	action	
from	 the	 Gambling	 Commission	 for	 marketing	 failings	 by	 both	 operators	 and	 their	
affiliates.	
	
However,	it	would	be	wrong	to	assume	there	will	be	no	further	fallout	from	the	letter	sent	
by	the	Gambling	Commission	to	online	casino	operators	at	the	beginning	of	2018,	which	
prescribed	immediate	actions	to	remedy	anti-money	laundering	and	social	responsibility	



failings.	Even	more	serious	in	this	respect,	it	is	now	clear	that	the	Commission	has	in	its	
sights	not	only	operating	licences	but	also	personal	management	licences.	That	should	be	
no	 surprise	 to	 anyone,	 as	 it	 is	 the	 logical	 extension	 of	 the	 Commission’s	 now	 long-
proclaimed	 mantra	 that	 senior	 management	 must	 take	 ownership	 of	 managing	
regulatory	risk.	
	
In	June	2018,	the	Commission	promised	a	“relentless	escalation	of	penalties”	until	it	“gets	
the	standards	it	expects”.	That	promise	accompanied	by	the	production	of	its	first	ever	
Enforcement	Report,	 in	which	 it	 listed	 its	 top	 five	 regulatory	 concerns	 as	 anti-money	
laundering,	 customer	 interaction,	 self-exclusion,	 unfair	 terms	 and	 practices,	 and	
marketing	and	advertising.	Operators	who	find	themselves	facing	enforcement	action	for	
breaches	 committed	 since	 the	 report’s	 publication	 will	 have	 the	 difficult	 task	 of	
explaining	 why	 they	 did	 not	 take	 sufficient	 heed	 of	 the	 very	 clear	 good	 practice	
recommendations	clearly	set	out	within	it.	
	
"Last	year’s	developments	led	to	suggestions	that	Britain’s	Gambling	Commission	
had	become	the	world’s	most	feared	regulator"	
	
The	Commission’s	sights	are	also	fixed	firmly	on	those	of	its	onlinelicence	holders	who	
conduct	 their	business	 from	other	countries.	That	was	evidenced,	 for	example,	by	 last	
November’s	 £7.1m	 fine	 imposed	 on	 Daub	 (Alderney)	 Limited	 and	 a	 £5.85m	 financial	
penalty	incurred	by	Casumo	Services	Limited.	Each	were	found	to	have	committed	such	
fundamental	 breaches	 of	 regulatory	 requirements	 that	 the	 Commission	 said	 their	
“failings	 raised	 significant	 concerns	 about	 the	 effectiveness	 of	 the	 management	 and	
mitigation	of	risks	to	the	licensing	objectives	in	the	remote	casino	sector”.	
	
MAINTAINING	A	TOUGH	LINE	
	
Last	 year’s	 developments	 led	 to	 suggestions	 that	 Britain’s	 Gambling	 Commission	 had	
become	 the	 world’s	 most	 feared	 regulator.	 However,	 the	 severity	 of	 the	 regulatory	
crackdown	should	have	come	as	no	surprise.	After	all,	one	of	the	main	thrusts	of	the	UK	
government’s	arguments	in	the	2014	judicial	review	challenge	–	brought	against	its	new	
remote-gambling	licensing	and	regulatory	regime	by	the	Gibraltar	Betting	and	Gaming	
Association	–	was	that	regulation	by	the	Gambling	Commission	would	provide	a	greater	
level	 of	 protection	 to	 consumers	 than	 would	 be	 provided	 by	 regulators	 in	 other	
jurisdictions.	
	
In	line	with	this,	enforcement	action	by	the	regulator	has	considerably	toughened	in	both	
AML	 and	 social	 responsibility	 respects	 since	 November	 2014	 (when	 the	 place	 of	
consumption	 licensing	 and	 regulatory	 regime	 came	 into	 force	 in	 the	 UK).	 This	 was	
particularly	apparent	between	October	2015	and	February	2018,	when	Sarah	Harrison	
was	chief	executive	of	the	Commission	but	it	has	shown	little	prospect	of	subsiding	since	
Neil	McArthur	succeeded	her	a	year	ago.	
	
McArthur	made	it	clear	at	last	November’s	annual	Raising	Standards	conference	that	he	
wants	 consumers	 in	Britain	 to	be	 able	 to	 enjoy	 the	 fairest	 and	 safest	 gambling	 in	 the	
world.	“To	achieve	my	aims	I	need	your	support,”	he	told	industry	delegates.	“I	need	you	
to	work	together	to	make	sure	you	are	the	best	–	the	fairest,	safest	–	gambling	operators	
in	the	world.”	Operators	should	expect	no	change	of	emphasis.	



	
With	such	an	agenda	in	place,	the	cost	of	ensuring	compliance	looks	set	to	continue	to	
increase	throughout	this	year.	Operators	should	factor	in	the	increase	in	remote	gaming	
duty,	from	15%	to	21%,	on	1	April	2019,	as	well	as	the	ever-increasing	focus	on	player	
protection	pointing	to	additional	controls	and	restrictions	on	online	gambling	(including	
a	 ban	 on	 the	 use	 of	 credit	 cards).	 In	 the	 second	 quarter	 of	 2019,	 noticeably	 shifting	
concerns	 over	 the	 level	 of	 online	 gambling	 advertising	 seen	 by	 children	 and	 the	
vulnerable	are	likely	to	be	highlighted	by	GambleAware-commissioned	research.	
	
Added	 to	 all	 this,	 there	 is	 the	 potential	 introduction	 of	 a	 mandatory	 system	 to	 fund	
research	 into	 gambling-related	 harm,	 education	 and	 treatment,	 set	 at	 a	 considerably	
higher	rate	than	the	existing	voluntary	donation	setup.	The	coming	year	looks	set	to	be	a	
challenging	time	for	the	UK	gambling	industry.	
	
That	will	be	particularly	so	if	the	current	Brexit	debacle	results	in	a	Labour	government.	
The	 party’s	 proposals	 for	 a	 radical	 overhaul	 of	 gambling	 regulation	 and	 advertising,	
unveiled	 last	 September,	 include	 introducing	a	new	Gambling	Act	 that	would	have	an	
increased	emphasis	on	public	health	and	harm	prevention.	
	
My	recommended	New	Year’s	resolution	for	all	sectors	of	the	industry	is	to	unite	together	
with	a	view	to	creating	precisely	 the	 type	of	 targeted	collaboration	 that	 the	Gambling	
Commission	 is	 calling	 for.	 There	 is	 a	 need	 to	 focus	 on	 pressing	 priorities,	 such	 as	
improving	 the	 effectiveness	 of	 data	 management	 in	 detecting	 problem	 gambling,	
identifying	best	practice	in	customer	interactions	and	supporting	(or,	better	still,	actually	
originating)	initiatives	like	the	new	debit	card	tools	that	can	be	used	to	block	gambling.	
	
If	this	happens,	I	feel	sure	there	will	be	good	reason	for	chief	executives	to	stand	up	for	
the	 industry	 and	 proclaim	with	 pride	 that	 the	 consumer	 really	 does	 come	 first	 in	 all	
respects.	
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