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We have used new monitoring technology in the form of child ‘avatars’ - online proEles
which simulate children’s browsing activity - to identify ads that children see online. As a
consequence, we have already taken action to ban ads from Eve gambling operators
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which were served to child avatars on children’s websites in clear breach of the UK
Advertising Codes. 

Over a two week monitoring period last year we identiEed ads by 43 gambling operators
in non-logged-in, online environments. Five of those gambling operators, NetEnt Product
Ltd (Vikings Video Slot), Evoke Gaming Ltd (RedBet), Multilotto UK Ltd, Platinum Gaming
Ltd (Unibet) and Skill On Net Ltd (PlayOjo), broke the strict advertising rules which
prohibit gambling ads being targeted at under-18s.

We collected data on the 10,754 times that ads were served to the child avatars (ad
impressions*) across 24 children’s websites and 20 open-access YouTube channels. In
total, we found:

The gambling operators have accepted their ads broke the rules.  In most instances, we
were informed that the problems arose due to errors by third-party companies who
served the campaigns on behalf of the operators. We have instructed the companies to
take immediate action to review their online ads, ensure they are not served to web
users aged below 18 years of age through the selection of media or context in which
they appear and to put in place measures to ensure this does not happen again.

We are now exploring whether this monitoring and enforcement approach can be
extended to logged-in environments like Facebook, Instagram, YouTube and Twitter.

Gambling ads were served to the child avatars on 11 of the children’s websites
monitored

·

23 individual gambling ads were seen by the child avatars on those 11 children’s
websites a combined total of 151 times – 1.40% of the total ad impressions

·

One gambling operator (Vikings Video Slot) was responsible for 10 ads and 122 of
the ad impressions (81% of the 151)

·

No gambling ads were served on any of the open-access YouTube channels
included in the research

·

https://www.youtube.com/watch?v=Uk6py0ifOtU


We worked with an expert data, analytics and technology consultancy to create seven
online avatars. Their proEles were designed to refect the browsing characteristics of
children aged 6-7, 8-12 and 16, an adult, a person of an indeterminate age, and a proEle
refecting the browsing behaviour of an adult and a child using the same device.

This strand of work heralds the beginning of a new phase in our regulation with the use
of technology helping to better protect children and vulnerable groups online. The new
approach is part of wider efforts to ensure action can be taken against irresponsible ads
without the need for members of the public to raise a complaint.

The Endings from the avatar research provide a snapshot of the ads that children are
seeing online, with invaluable data and real examples of where ads for age-restricted
products are appearing. They are also enabling us to take speedy action to enforce the
rules in respect of the small number of ads which are found to be targeted
irresponsibly. 

We will now interrogate the monitoring data further and report later this year in more
detail. Further work with child avatars will be undertaken to monitor exposure to online
ads for high fat, salt or sugar food and drink products, and alcohol. 

Our Chief Executive Guy Parker said:

“Online ads are subject to the same strict rules that apply elsewhere and this important
new monitoring capability delivers on our commitment to having more impact online. It’s
already allowed us to spot a problem with a small number of gambling operators and take
quick and effective action to ensure children are protected from irresponsibly-targeted
gambling ads. We’re already looking at expanding this work, as well as exploring how
other new technologies can help us protect the public.”
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https://www.youtube.com/watch?v=Uk6py0ifOtU
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Contact us:

The Advertising Standards Authority Ltd. (trading as ASA), registered in England and
Wales, Registered Number 0733214
 
The Advertising Standards Authority (Broadcast) Ltd. (trading as ASAB), registered in
England and Wales, Registered Number 5130991
 
The Committee of Advertising Practice Ltd. (CAP), registered in England and Wales,
Registered Number 8310744
 
The Broadcast Committee of Advertising Practice Ltd. (BCAP), registered in England
and Wales, Registered Number 5126412
 
All companies listed are registered at: Mid City Place, 71 High Holborn, London, WC1V
6QT [view on map]

Tel: 020 7492 2222
Click here for FAQs and to submit an enquiry.

Useful links

Accessibility

Privacy policy

Cookies policy

http://www.asa.org.uk/topic/Gambling.html
http://www.asa.org.uk/topic/Children_and_the_vulnerable.html
https://www.asa.org.uk/newsletter.html
https://www.asa.org.uk/news/harnessing-new-technology-gambling-ads-children.html#
https://www.google.co.uk/maps/place/Advertising+Standards+Authority/@51.5180917,-0.115984,20z/data=!4m13!1m7!3m6!1s0x48761b4c5e891eb3:0xcb503724cbf4e795!2s71+High+Holborn,+London+WC1V,+UK!3b1!8m2!3d51.5182221!4d-0.1159911!3m4!1s0x0:0x94c8bdb70fa53253!8m2!3d51.5181832!4d-0.1162543
https://www.asa.org.uk/contact-us.html
https://www.asa.org.uk/general/accessibility.html
https://www.asa.org.uk/general/privacy-policy.html
https://www.asa.org.uk/general/cookie-policy.html


Twitter policy

Unacceptable contact

Careers

Transparency

Cymru

ASA Press Olce

Our newsletters

Copyright © 2019 ASA and CAP Website by  Pixl8

https://www.asa.org.uk/general/twitter-policy.html
https://www.asa.org.uk/general/unacceptable-contact.html
https://www.asa.org.uk/about-asa-and-cap/careers-at-the-asa/vacancies.html
https://www.asa.org.uk/transparency.html
https://www.asa.org.uk/general/cymru.html
https://www.asa.org.uk/general/media.html
https://www.asa.org.uk/newsletter.html
http://pixl8.co.uk/

