
 

Advertising Guidance 3 

Protecting under-18s: checklist 
7KLV�µFKHFNOLVW¶�SURYLGHV�D�VKRUW�RYHUYLHZ�RI�WKH�VWHSV�WKDW�PDUNHWHUV�VKRXOG�WDNH�WR�
OHVVHQ�WKH�SRVVLELOLW\�RI�WKHLU�JDPEOLQJ�RU�ORWWHU\�DGYHUWLVHPHQW�DSSHDOLQJ�µVWURQJO\¶�
to under-18s. Principally, it helps to support compliance with CAP and BCAP rules 
pURKLELWLQJ�FRQWHQW�RI�µVWURQJ¶�DSSHDO�WR�XQGHU-18s.  
 
Links on the right take readers to the related sections of the full guidance document 
below. 
 
First steps  

  

x Marketers must also comply with all other rules applicable to their gambling or lottery 
advertisement, including restrictions on the media, and the audience, to which their 
advertisement may be targeted.  
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x %HIRUH�FRQVLGHULQJ�TXHVWLRQV�RI�DSSHDO��PDUNHWHUV�PXVW�FRPSO\�ZLWK�&$3�DQG�%&$3¶V�
rules prohibiting the inclusion of under-25s.  
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Principle: restricting appeal of ads to under-18s  

  

x It is prohibited for an ad to have µVWURQJ¶�DSSHDO�WR�XQGHU-18s, irrespective of its appeal to 
adults. 
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x Marketers must satisfy themselves to a high degree of confidence that their ad is unlikely 
to appeal strongly to under-18s before the ad is published.  In the event that it 
investigates a potential breach of this requirement, the ASA will expect to see a detailed 
assessment as to why the marketer considered the ad would not appeal strongly to 
under-18s. 
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High risk ad content/ approaches  

  

x The following summarizes high-risk types of content that should be avoided: 
 

 

Animation o Child-oriented cartoon content or animated styles 
o &KDUDFWHUV�OLNH�
FXGGO\¶�RU�µFXWH¶�DQLPDOV��SULQFHVVHV�RU�SLUDWHV�ZLWK�

exaggerated features  
o Common fairy tales, like Little Red Ridinghood, and Hansel and Gretel 
o Cultural characters like Santa Claus, the Tooth Fairy and the Easter Bunny 
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Video gaming 
references 

o Characters and graphic styles (including gameplay sequences) similar to 
video games popular with under-18s 

o Content related to eSports popular with under-18s or themes/features like 
loot boxes or skins 
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Youth- 
related 
content 

o Clothing styles that are obviously youth-oriented 
o Music by younger artists or those popular with under-18s 
o Youth culture themes like having disregard for authority or social norms, or 

teenage rebelliousness 
 

21 
25 
22 



 

Advertising Guidance 4 

$FWLYLWLHV�RI�LQKHUHQW�µVWURQJ¶�DSSHDO�  

  

x 6RPH�µDFWLYLWLHV¶ that relate directly to the gambling product advertised are considered to 
have inherent strong appeal to under-18s and therefore fall under the prohibition unless 
appropriate steps have been taken to limit the potential for the ad to appeal strongly to 
under-18s. 
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x These activities include: 
 

 

 o betting ads on subjects like football, eSports popular with under-18s, and 
certain prominent events in other sports; and 

o ads for certain other gambling or lottery products, like scratchcards or 
products that have characteristics of online games popular with under-18s 
and features (gameplay, content and characters) likely to be of 'strong' 
appeal to under-18s.   

 

 

x To help meet the requirement to limit the potential for these ads to appeal strongly to 
under-��V��UHIHUHQFHV�WR�µDFWLYLWLHV¶�WKDW�DUH�WKH�VXEMHFW�RI�WKH�JDPEOLQJ�SURGXFW�EHLQJ�
advertised must be limited to:  
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 o Text or audio references to the activity/product 
o Generic depictions of the sport or game 
o Logos of teams/competitions that are subject of a product  
o Advertisers brand logos/identifiers 
o Lottery prizes and good causes 
o Limited use of persons or characters who pass the test set out in the 

guidance (see table below) 
 

 

Use of persons and characters   

  

x Marketers must consider carefully their casting of persons or characters to ensure they 
are unlikely to have strong appeal to under-18s, including by assessing the: 
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 o roles or activities they are associated with (including potential for them to be 
viewed in an aspirational or influential way by under-18s); 

o personal profile and following of the person or character (including by 
reference to social media follower demographics); and 

o the audience or audiences for the roles and activities a person or character 
is known for. 

 

 

x The following summarizes the risk scenarios of featuring different types of person: 
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High risk 
 

o Anyone with direct connections to under-18s through their role like 
FKLOGUHQ¶V�TV presenters or film stars 

o Anyone with a significant under-18 following on social media 
o UK footballers who play for top clubs, UK national teams or in 

high-profile competitions ± this would apply also to managers 
o Non-8.�µVWDU¶�IRRWEDOOHUV�SDUWLFXODUO\�WKRVH�DW�WRS�(XURSHDQ�FOXEV ± 

this would apply also to managers 
o Other prominent sportspeople involved in sports like cricket, tennis 

and rugby that, at the highest levels, have a significant national 
profile 

o Leading eSports players 
 

 



 

Advertising Guidance 5 

Moderate 
risk 

o Footballers from teams outside the top-flight will be assessed on 
the basis of their social and other media profile 

o Footballers with lower profiles at top Euro/world clubs might be 
acceptable 

o Retired footballers who have moved into punditry/commentary will 
be assessed on the basis of their social and other media profile.  

o Other eSports players dependent on their social media and 
general profile  

o Sportspeople involved in clearly adult-oriented sports who are 
QRWDEOH�µVWDUV¶�ZLWK�VLJQLILFDQW�VRFLDO�PHGLD�DQG�JHQHUDO�SURILOHV�
making them well-known to under-18s 

o A small but notable following of under-18s on social media will be 
FRQVLGHUHG�DORQJVLGH�WKH�SHUVRQDOLW\¶V�JHQHUDO�SURILOH�DQG�FRXOG�
contribute to an ASA decision to categorise the individual as being 
RI�µVWURQJ¶�DSSHDO  

 

 

Low risk 

o Footballers at lower league and non-league clubs 
o Footballers at lesser Euro/world clubs 
o A long-retired footballer now known for punditry/commentary 
o Sportspeople involved in sports like cricket, tennis and rugby that 

GRQ¶W�KDYH�D�VLJQLILFDQW�UROH�LQ�WKH�VSRUW�RU�JHQHUDO�SURILOH� 
o Sportspeople involved in clearly adult-oriented sports (e.g. darts, 

snooker, golf, horseracing, and motorsports) 
 

 

   

Targeting exemption  

  

x 7KH�µVWURQJ¶�DSSHDO�UXOHV�DUH�QRW�DSSOLHG�LQ�PHGLD�ZKHUH�XQGHU-18s can, for all intents 
and purposes, be entirely excluded from the audience of an ad.   
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x Principally, this will apply in circumstances where the marketer is able to robustly age-
verify the potential recipients of the ad as being 18 or older. 
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